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	 Writing a Blog Post Handout (ver .005)
Market your business without going Nuts!
http://www.acorn-is.com    
Sales: 877-226-7699 / Support:  719-329-0977
(last updated: 4/26/12)


	
If you do not have your Blog set up yet, refer to Acorn’s Building a Blog Handout.   Make sure your Blog has been tied to your Web Address so that it builds your page count as indexed by Google.  If your Blog url is http://blog.mywebaddress.com, then this step has been completed.

Now that your Blog has been established, you are ready to write & publish your Blog Posts! 
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Acorn Offers several blogging services:

1.  Acorn Internet Services can customize your Blog to match your web site and further strengthen your branding, please contact: Sharon Rowe (sharon@acorn-is.com) or Annie Buck (annie@acorn-is.com) for a cost estimate. Visit the Acorn Web site (www.acorn-is.com ) and preview our portfolio of customized Blogs.  
2.  Blog Writing Babysitting is available where we can help compose and optimize your blog posts, or help you optimize your blog posts and titles after you have drafted the post content.  Contact Sharon Rowe (Sharon@acorn-is.com) or Annie Buck (annie@acorn-is.com) for pricing and details.

	
Watch our Most Recent Blogging for SEO Success Recorded Video as an After-Hour-Webinar at: 

http://www.acorn-is.com/after-hour-webinars
Need access – Email Annie@acorn-is.com for Username and Password


Steps for Writing & Optimizing your Blog Posts
Writing your Posts (Blogger or Word Press)
Login to your Blogger account 1 of 2 ways:

Go to: http://www.blogger.com 
or http://www.google.com , Sign Inn, and click on your Blogger link from your Google Dashboard
Word Press:  Take similar steps to get to your blog writing dashboard.

After you have logged into your Google/Blogger account, what you see next will depend on whether you are using the old or new Blogger.  When at your Blogger Dashboard, do not click on the New Blog button (that would create another blog which you don’t want, you are writing a new blog POST).  You will either click on:

· a blue button that says “New Post”
· or your blog name in orange letters, and then on the next screen you will find an orange “New Post” button

Click on that button and you will arrive at a text editing screen that gives you a spot to write your post “title” (more on that below), and your post content.
You can compose right here, or compose in notepad and then copy/paste your content up into Blogger.  

Note:  We recommend you do not copy/paste drafted content from MS/Word or Mac.  If you should take this step, make sure you copy/paste your content through Notepad or Notes to scrub your format.  Also, if you are using Feed Informer to drive your blog posts to your website home page, avoid using contractions in your first paragraph as those characters to do not render well in the feed. 
Post Titles & Anchor Text Links

How we utilize keywords and anchor text links (ie: link embedded on one or more words) as a marketing technique to support the optimization of your blog post has changed with Google’s most recent implemented and pending changes (April 2012).  It looks like Google wants us to go back to where everything was more natural and organic (as it was 8-10 years ago) which gives “the little guy” a better chance at being found in a search result.    

Be mindful of keywords and spelling when you write your blog posts:
Whatever title you write and have in place when you publish your post, that is the title (keywords) Google picks up.  Editing the title after the blog has physically posted has little effect; we want to get it right the first time and then publish your post.

Keyword Research Tools for Post Titles:

1. Tools  to help determine what people are searching on:

Google AdWords Tool:  https://adwords.google.com/select/KeywordToolExternal 
Keyword Discovery:  http://www.keyworddiscovery.com/search.html 

2. Match Type:  Once you have typed in your search words to check on popularity in the Goodle Adwords tool, first click the “Search” button and then scroll down your screen and on the left choose “phrase” from the match type.  

Example of how the statistics can vary between ‘broad’, ‘exact’, and ‘phrase’ match:
[twilight forks washington] 390 Exact / 480 Phrase / 8100 Broad
[forks washington twilight] 4400 Exact / 6600 Phrase / 8100 Broad 
- - - - - - - - - - - - - - - - - - - -
Definition: Exact match: [keyword]
Allows your ad to show for searches that match the exact phrase exclusively 
- - - - - - - - - - - - - - - - - - - -
Definition:  Phrase match: "keyword"
Allows your ad to show for searches that match the exact phrase
Note: That Phrase can be PART of another Phrase (IE: Subset) as part of the Total.
- - - - - - - - - - - - - - - - - - - -
Definition:  Broad match: keyword
Allows your ad to show on similar phrases and relevant variations


3. Selecting your keyword phrase based on popularity:
a.  try to think of yourself as a big fish in a small pond
b.  rather than a minnow in the ocean
c.  selecting keyword phrases that are 5,000 or less in popularity helps you be more of a big fish in a small pond
d.  selecting keywords with a much higher popularity are going to be harder to earn visibility on as you will be competing with so many other businesses marketing to those highly popular keywords or phrases
e.  the more specific you can get your keyword phrase in your blog post title to what you are writing about, again the more likely you will have people find your blog post in a Google search


Composing  blog post title:

1.  do not use the researched keyword phrase verbatim

2.  use the words from the phrases you have researched in a short sentence or blurb that “flows”, mix up the words themselves example:   (64-67 chars)

if your researched keyword phrase is: Easy Chocolate Truffle Recipe
your title could be:  Here is an easy recipe for Chocolate Truffles

3.  at the moment we do not recommend the use of commas or dashes in the blog post title

4.  use a colon to separate a thought or call to action if that helps distinguish your topic or message for your blog post title

Following is an exercise in researching good keywords to be incorporated into your Blog Post Title
	Good (popularity)
	Bad (popularity)
	Comment

	Easy Chocolate Truffle Recipe (2,400)
	Chocolate (30,400,000)
	Bad = too broad, too much competition – you would never be found!

	Cape Cod Chowder Festival  September 10, 2012 (210)

	Chowder Festival (3,600)
	Bad = to vague, no specific location or date, so while popularity is reasonable, best to be more specific to attract guests

	Murder Mystery Weekend Getaways, Albuquerque Bed and Breakfast (260 + 1,900)
	Murder Mystery  (301,000)
	Bad = no specific location
Good = comma allows you to include a 2nd phrase to support location

	How to Start a Pet Care Business (1,300)
	Pet Care (450,000)
	Bad = too broad, too much competition


Mention your Business by Name
When mentioning your inn or business within your blog titles or blog posts, always write your entire inn name (do not say, “the inn” or “our B&B”). Do not assume people know who has written the blog post as many of your blog readers will have found your blog post through a Google Search and not based on a link you provided from your website or your newsletter.   This is important in establishing your accurate NAP that influences local placement.

It is ok to include a link back to a page on your web site, but not necessarily on a perfectly targeted keyword phrase.  Instead you want to put the link on any word that makes sense, such as:

If you are looking for lodging when visiting Cape Cod, we invite you to choose The Carriage House Inn.
or

We like the Red Fish Grill for the food, the service, the location, and the fun experience.  It is a perfect prelude to an evening on Bourbon Street.  But don’t take it from us.  Walk out the door of our Downtown Inn,  into the heart of New Orleans, catch a streetcar to Bourbon Street and try it yourself!
Anchor Text Links

The concept of anchor text links is the embedding of a link on one or more words in your blog post.  Here again, our technique has changed as we monitor what Google wants to see and comply in order to achieve good organic placement results.  

As you write your blog post, it is no longer suggested to re-use the exact keyword phrases from your blog post title research in an exact replication.  Instead, you are going to write and link on words in a more natural way.

EXAMPLE #1:  Shenandoah Valley Bed and Breakfast
use in blog content:  We hope you will enjoy our Bed and Breakfast in the Shenandoah Valley
link on:  bed and breakfast

EXAMPLE #2:  Charlottesville Lodging 
use in blog content:   When planning your Charlottesville visit, we have excellent lodging options and have rooms available for this art festival.
link on: lodging options and/or art festival 
Also remember to change up your closing call to action; use keywords from an under-trafficked page:
If you are looking for a memorable wedding venue, we encourage you to check out the elopement packages we offer on our website.
Link:  wedding venue to your Website’s Wedding page

WordPress bloggers: 
-  SEO plugin is available and must be used to successfully SEO your blog posts
-  don’t stuff any of the options provided in the SEO Plugin with keyword phrases
-  write a soft, flowing sentence that does not repeat the blog post title word-for-word.

ADA web requirements
Alt tags/captions should be used on all images.
How to include Anchor Text or Hyperlinks within Posts
Blogger has become more helpful in letting us easily set up blank targets on our hyperlinks (this is when someone clicks on a link and a new window opens; if they close the linked window, they are still on your web site or blog site).  
To accomplish this set up of a hyper link that will open in a new window here is your 2-step process:

Step 1 – selecting the link:
find the page of your website that you want to link people to (mix it up, don’t always send them to your home page – if you are talking about a package, special, cooking class, etc. – send them right to that page)
- in your web address/url bar on your browser, highlight the page/file address and copy it (CTRL-C)

Step 2 – embed the link:
- highlight your anchor/keyword text in your blog post  (see more on this below) that you want to link to a web page 
- click the link icon in your text editing tool bar
- in the box that displays in the pop up window paste (CTRL-V) the page/file address you copied in the step above
- check the box that allows the link to open in a new window (always do this if you are linking to a site other than your own website)
- click OK and the link will be applied to your text
Email links within Posts

You can type in your email address, but it will not automatically establish a clickable link.  
To accomplish this:
- highlight your email address (or just the words “email us”) 
- click the link icon in your text editing tool bar
- in the box that displays in the pop up window type:  mailto:info@yateshouse.com (or whatever your email address is)

Insert an Image/Picture

Including images makes your post visually interesting to the reader, and is easy to do.
Note:  The image upload steps will vary depending on whether you selected under Blogger/Settings  the “Updated Editor” or “Old Editor”.  These steps assume the “updated editor” has been chosen.
To accomplish this:
1.  locate the image you want to use
2.  save that image to a folder on your hard drive that you can find easily
Note:  
-  make sure you know the image file name
-  make sure you have permission to use the image
3.  place your cursor in the text area where you are writing where you want the image to appear
4.  click the Insert Image Icon from the editing tool bar
5.  a pop up window will display that will ask you to Browse your hard drive and select the image you want to insert
6.  on your first image upload, you will have to agree to the terms of service; this happens only once
7.  click upload image and it will drop into position
8. you can edit it further if you want it larger or smaller by clicking on the image and a small tool bar pops up that allows you to select “small-med-large-x-large | left-center-right-remove”
9. if you don’t like the photo position, just click it and the editing tool should appear below the image to change the size or position


Label Your Posts

Adding an appropriate label to your post helps people sort through your blog to find all posts written on a common topic such as:  

Packages
Recipes
Cooking Classes
Weddings
Business Meetings
Local Events
Anniversary Photo Album
Fused Glass
Stained Glass
Cutting Glass
Kiln
Classes

You want to set your labels to be fairly broad (think macro) that will encompass multiple blog posts; you don’t want them to be so specific that they might only ever cover 1 post.    You can apply more than one label to a post, separating them by a comma such as: Weddings, Packages or Cooking Classes, Recipes, Packages

Publishing your Post

You have 3 options once you have written your post:
- Save (or establish a “draft”)
- Publish (Now)
- Publish it at a later Date (under options)
Save It
You might elect to do this if you are interrupted and cannot complete the post, or you are still incorporating links or images.  Blogger is generally saving your post as you write, but to be safe if you have to leave the process, just hit the save button.   You can log completely out of Blogger, or just minimize your screen and come back to it later.  From your dashboard or screen, you would click “Edit Post” and you will arrive at an index of all of your existing posts – published or in draft form.  
Edit any post:
- click the blank box next to the post you want to edit
- click the Edit word and that post will pop open and you can edit as necessary
- once completed, you can Publish Post (Now) or Publish Later (Post Options)
- you can edit a blog post after it has published, this should be to correct something in the content area only; don’t spend time editing your older blog post titles as they have already been indexed by Google.

Publish Post:  Now
Hit the orange Publish Post button and your post is immediately available to anyone who finds your Blog or has subscribed to be notified of your newest blog posts.  If you have set up any kind of feed, it may also be delivered to your Facebook or Twitter accounts and fans/followers.

Publish Post:  Later
Publish Later is a very handy feature as it allows you to write a post now and schedule it to publish at a later date.  Your days and weeks can get busy and we always encourage that you publish a post at least weekly for effective blogging and keeping your followers interested.  If you have time today to sit down and write 3-5 or more posts, go ahead and do that, but don’t let them all publish on the same day.  Spread them out by scheduling them to post in 5-7 day increments.

To Accomplish this:
- write your post
- on the right under the orange Post Settings, find the Schedule button
- click Schedule
- click Set date/time 
- simply select the date & time you would like your post to appear
- click Done
- your post will publish on the selected date/time
Note:

If you set a post to publish at a later date, but choose to edit that post sometime before the publishing date, remember that you have to select your Post Options again, confirm the publishing date, and then click the orange Publish Post button again.  Otherwise, your blog post will just sit there as a draft in your Edit Posts index.

Here is your morning, coffee-cup to do list:

 1.  Blogging – getting organized:
- draft blog post in Notepad (Microsoft / Accessories / NotePad - accessed from your green "start" button in lower left corner of your monitor)
- research good keywords for blog post title using:  http://adwords.google.com/select/KeywordToolExternal 
- apply a good "label" to the post (topic category)
- upload your post and blog title into Blogger and Publish immediately or schedule to publish on future date

2.  Blog topics - how to generate ideas:
- set up a Google Alert for different venues, restaurants, theaters, etc.  in your area so that you are notified when something is published about them, an event, or a promotion
- your local chamber or visitors bureau has an events calendar; review it and publish a post about upcoming events
- what do you have planned at the inn – any special events, packages, dinners?  write about it.
- recipes are easy; make sure your post title starts with the recipe name; don't do something like 'recipe of the month'; it should be 'Favorite Oatmeal Cookies at Hawthorn B&B" or "Asparagus Quiche, Local Produce from Independence MO"; you have 60 characters so make they work hard for you!
- weddings are an easy topic as well; make sure again that you work with keywords up front that people would be typing about a wedding in Independence Missouri.
3.  Note about Duplicate Content:
- always write fresh, original content
- best not to copy content exactly from other sites
- OK to replicate some parts of content (event specifics) but wrap in your own voice & words
- if you copy content, include a statement and link back to the site of origin:  For more information about this event, please visit the Saugatuck Visitors Bureau website.


Need more help?   

Sign up for Acorn University Webinars – contact Annie@acorn-is.com
Schedule one-on-one billable support time with us by contacting:

Sharon Rowe email contact:  sharon@acorn-is.com 
Annie Buck email contact:  annie@acorn-is.com 
